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ContentsVOSS visual identity guidelines

Our visual elements 
express our brand

These guidelines are your introduction to 
how we can use the visual identity as a 
thread that ties VOSS-branded 
offerings and groups together. 

They are a call to action to align our 
creative work and bring a new focus on 
our connected visual identity system. 

Our shared elements unite the things we 
offer, and when they’re used together—
again and again—they become the 
foundation for the stories that we want 
our brand, our products, and our services, 
to tell. 

Logo

Logo Guide

Color Chart

Brand Elements

Brand Image

Font Family

Name Card

Banner x 2

Brand Image for Wall x 2 

Uniform
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Do not change the size 
relationship of the 
symbol to the logotype.

Don’t create logo “lockups” 
by adding text in close 
proximity to the logo.

Do Not change the logo 
elements relationship. 

Don’t stretch or 
compress the logo.

Don’t alter the color 
specifications within 
the symbol or the 
logotype.

Don’t place the logo
on backgrounds that 
provide insufficient 
contrast.

Don’t add effects like 
shadows, dimensions 
to the logo.

Don’t place the logo 
over busy photographic 
backgrounds.
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BRAND IMAGE.

POWERFUL
SOUND
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation



Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy 
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad minim veniam, quis nostrud exerci tation
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